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For over 116 years, The Indian Hotels Company Limited has built a reputa�on of
unrivalled leadership, offering a fusion of warm Indian hospitality and world class
service. This strong founda�on of our rich experiences has uniquely established us 
as South Asia’s most reputable hospitality company.

We offer a powerful por�olio of compelling and well defined hotel brands - Taj, SeleQ�ons,
Vivanta and Ginger. These brands ensure opportuni�es are op�mised across different
segments and geographies, fuelling our growth story. Our depth of exper�se across
all business models and key segments, backed by a strong development team,
ensures we create partnerships that are driven by a mutual focus on maximising results.

Our invaluable rela�onships with all our partners are built on the bedrock of trust,
awareness and joy, which allow us to have engaging and meaningful alliances that
stand the test of �me.

We look forward to crossing many exci�ng milestones ahead, together.
Join us in this journey of success.

W

Puneet Chhatwal

The Indian Hotels Company Limited
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IHCL OVERVIEW
South Asia's largest hospitality brand
A 118-years legacy of iconic hospitality and unparalleled service, 

 

100+ Loca�ons across 4 Con�nents
220+ Hotels in 12 Countries
75+ Spas
27000+ Keys

Introduced gourmet cuisine in India
A repertoire of over

 Restaurants 
02 Michelin Restaurants

Recent Openings in 

Upcoming Hotels

New York
San Francisco

Andaman, Bengaluru, Rishikesh, Udaipur, Agra, 
Shimla, Katra, Kathmandu, Goa, Thiruvananthapuram,  
Bekal, Haridwar, Bhubaneshwar, Ahmedabad, 
Makaibari, Delhi / NCR, Dwarka, Sanand, Jamshedpur, 
Kalinga Nagar, Mumbai, Vizag



London (2x)

Lusaka

Dubai

Maldives (2x)
Sri Lanka (3x)

Nepal (2x)

Langkawi

India (152x)
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TATA GROUP 

Leadership with Trust Pioneering Spirit

100+
OPERATING
COMPANIES

O
VE

R

BN
BN

700,000
EMPLOYEES

OPERATIONS IN OVER

60%

COUNTRIES
GROUP REVENUE OF
OVER

REVENUES FROM
OUTSIDE INDIA

TOP
CORPORATES
IN THE WORLD

MARKET CAP:
2

US$ 100

US$ 130
10

Global Leaders

1ST STEEL PLANT
AIRLINE
FULLY INDIGENOUS
PASSENGER CAR
LUXURY HOTEL

N

The Tata Trusts have helped set 

Fundamental Research, Tata 

Tata Memorial Hospital and Tata 





TIMELINE
A HISTORY OF MILESTONES

Launches
The Taj Mahal Palace in 
Mumbai, India

1903

Launches Fort Aguada,
The First Five-Star
Deluxe Beach Resort
in Goa. Launches
Taj Coromandel in 
Chennai.

1974

Acquires the St. 
James’ Court in 
London. The Taj 
Palace, New Delhi,
is opened for the
Asian Games. 

1982

Establishes Taj GVK 
Hotels and Resorts 
Limited in 
Hyderabad.

2000

Launches Taj 
Wellington Mews 
Luxury Residences, 
Mumbai.

2004

The Indian Hotels 
Company Limited 
(IHCL) is 
incorporated

1899

Takes over 
Management of Taj 
Lake Palace, Udaipur 
and Rambagh 
Palace, Jaipur.

1970

Forays into Africa 
with Taj Pamodzi, 
Lusaka, Zambia.

1979

Resort & Spa in 
Bentota, Sri Lanka.

1998

Resort & Spa
in Maldives.

2001



Acquires Ritz-Carlton in 
Boston, US, later 
renamed The Taj Boston. 
Launches Taj Campton 
Place in San Francisco.

2007

Launches A New Brand, 
Vivanta By Taj. 
Celebrates the 
reopening of The Taj 
Mahal Palace in Mumbai 

2010

Suites & Residences and 
St. James’ Court, A Taj 
Hotel, London under the 
Luxury Brand

2014

IHCL re-imagines it’s
brand architecture.2017

Forays into

management contract 
to operate The Pierre. 
Restores Umaid 
Bhawan Palace in 
Jodhpur.

2005

Hotels and Resorts. 
South-West Coastal Indian 
Restaurant Quilon in London 
receives A Michelin-Star.

2008

Launches a free 
two- year hospitality 
Trade Training 
Programme for 
youth from below 
poverty line (BPL) 
families.

2012

Redesigns the 
Award-Winning 
programme, Taj 
InnerCircle announces 
the opening of Taj 
Dubai, Unveils ‘Tajness’.

2015

& Spa, Andamans, 

in February.

2018

New Brand Launches: 
amã Stays & Trails, 

nau; 
relaunch of The Chambers. 

2019

New Brand Launches: 
Qmin
7 Rivers

2020



PORTFOLIOPORTFOLIO

T

iconic luxury hospitality across the 

landmark hotels, idyllic resorts and 

remains the undisputed leader in 

S

customer segments and caters to 



T

G

India, it facilitates the never-stop 

lifestyle of its guests via refreshing 

A PORTFOLIO OF
BRANDS DELIVERING
MEMORABLE
EXPERIENCES





AUTHENTIC
ICONIC
Inspired by its INDIAN HERITAGE and TRADITIONS,
Taj delivers worldclass hospitality that is
dis nc vely NOBLE

AUTHENTIC
ICONIC
Inspired by its INDIAN HERITAGE and TRADITIONS,
Taj delivers world class hospitality that is
dis nc vely NOBLE.









Brand Style

PROGRAM OVERVIEW 

Room Size 
Min. Inventory  

DEVELOPMENT ESSENTIALS

*excl. parking and MEP areas

>= 4

Bar 

Salon

55%
28%
17%

>= 4

Bar 

Salon

53%

21%

BRAND
CHARACTERISTICS

(2020, India, excl. land)

Management Contract/ Ownership Management Contract/ Ownership





Brand Style

PROGRAM OVERVIEW 

Room Size 
Min. Inventory  

DEVELOPMENT ESSENTIALS

>= 3

~ 60,000 sqm
160-170 sqm
40%
14%
46%
Rs.80-90 Lakhs/key
(2020, India, excl. land)
Management Contract/ Ownership

BRAND
CHARACTERISTICS





A NAMED COLLECTION
DISTINCT EXPERIENCES









Brand Style

PROGRAM OVERVIEW 

DEVELOPMENT ESSENTIALS

>= 3

BRAND
CHARACTERISTICS

Management Contract / Ownership / Franchise 





Experience for SMART travelers with a dash of UNIQUENESS
STYLE PERSONA

DASH OF UNIQUE









Brand Style

PROGRAM OVERVIEW 

Room Size 
Min. Inventory  

DEVELOPMENT ESSENTIALS

*excl. parking and MEP areas

>= 3

Bar 

60%
24%
16%

>= 3

Bar 

2 treatment rooms

50%
26%
24%

BRAND
CHARACTERISTICS

(2020, India, excl. land)

Management Contract/ Ownership Management Contract/ Ownership





Where the boundaries of WORK and PLAY are blurred.
Where LOCAL merges with GLOBAL.
WHERE CONTRASTS COME TOGETHER, SEAMLESSLY.

SEAMLESS









Brand Style

PROGRAM OVERVIEW 

Room Size 
Min. Inventory  

DEVELOPMENT ESSENTIALS

BRAND
CHARACTERISTICS

(2020, India, excl. land)



SERVICE RETAIL BRANDS

LOCATIONS 
 

BRAND STYLE 

TARGET AUDIENCE 

NATURE OF ARRANGEMENTS 

NUMBER OF CLUBS
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LOCATIONS 

BRAND STYLE 

TARGET AUDIENCE 

NATURE OF ARRANGEMENTS

 

NUMBER OF SPAS  
61

LOCATIONS 

BRAND STYLE 

TARGET AUDIENCE

NATURE OF ARRANGEMENTS 

NUMBER OF SALONS 

54

NIU&NAU

3

Ci�es and Resorts 
across India

Ci�es and Resorts 
across India

Ci�es across India and 
the UAE (Dubai)



LOCATIONS 

BRAND STYLE

TARGET AUDIENCE

NATURE OF ARRANGEMENTS 

NUMBER OF CITIES  

1

NUMBER OF HOTELS

1

NUMBER OF OUTLETS

1

Bengaluru 

Curious, Confident, Inclusive

Owned (Group Company) 

Experience maximisers 
who are always led by 
curiosity and a quest 
for passionate living

LOCATIONS 

BRAND STYLE 

TARGET AUDIENCE

NATURE OF ARRANGEMENTS

NUMBER OF BOUTIQUES 

LOCATIONS 

BRAND STYLE 

SIGNATURE BRANDS

NATURE OF ARRANGEMENTS 

NUMBER OF RESTAURANTS 
400+



LOCATIONS 

BRAND STYLE 

TARGET AUDIENCE 

NATURE OF ARRANGEMENTS  

NUMBER OF BUNGALOWS 

40+

ROOMS 

150+

Authen�c, Immersive



LOCATIONS

 

BRAND STYLE

 

TARGET AUDIENCE

 NATURE OF ARRANGEMENTS

  NUMBER OF CITIES

 

18

NUMBER OF HOTELS

36

NUMBER OF OUTLETS

77

Across India - 18 Ci�es, 36 Hotels

Qurated, Quality, Quisine  

Something for everyone

Mixed Model



OUR DIFFERENTIATORS

Owner and Operator Experience



 We are 

Jiva Spa

services designed to introduce guests



Enhanced Safety and Security

Promise of Sustainability

Technology at the heart of 
progress

O DIFFERENTIATORS

customer segments

Robust Talent Pipeline





SALES, MARKETING & DISTRIBUTION
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Digital Platforms

Loyalty and CRM

Sales, PR &
Marketing
NetworkRevenue Management

and Distribution

Analytics
and Business

Intelligence



igence

 and 
 

   hotels

   agreements

Taj InnerCircle programme – Signature experiences
with complimentary upgrades, priority check-ins
and special benefits.
• Large member base in Taj InnerCircle with 
a significant contribu�on to total revenues
• Popular Dining subscrip�on programme, 
Epicure with best-in-class renewal rates
• Warmer Welcomes Alliance with Shangri-La: 
Over 147 hotels in over 35 countries
• Robust targeted CRM campaigns
• Partnerships and Alliances with Banking 
Partners and Networks

Over 100+ highly engaged sales experts 
across 8 sales offices in India and 5 in 
interna�onal markets.
• Strong segment focus with dedicated teams
for corporate, MICE, Weddings, Leisure
• Robust Sales Force Automa�on Tools
facilitate sharp account management 
and tracking
• Corporate Marke�ng drives a range of
dynamic, innova�ve and market specific
ini�a�ves including strategic customer and
B2B adver�sing, omni channel media outreach
and strong marke�ng products
• 1 Corporate Communica�ons and PR Team 
in India with 47% share of voice contribu�on



TO PARTNERS
What we provide when you partner with us



 

 



Suma Venkatesh
Executive Vice President, Real Estate & Development
suma.venkatesh@ihcltata.com

"When you become a part of the IHCL world, you become a part of 
South Asia's largest hospitality company with a robust portfolio of 
multiple brands, including the iconic luxury brand Taj, which has 
been rated as the World's Strongest Hotel Brand 2021 by Brand 
Finance. Our varied portfolio of key hotel brands, aided by our 
supporting brands has created a hospitality ecosystem that has 
something for everyone! You also have access to world-class service, 
an expansive sales & marketing team, established loyalty program 
and an extensive distribution network."



Regional Support Team Our Advisors

Pramod RanjanK. V. Rao

TEAM

Rajesh Nagpal

UAE
Ranjit Phillipose

Sudhir NagpalJames Zhan

UK
Mehrnavaz Avari

USA
Karambir Singh Kang

South Africa
Mark Wernich

mehrnavaz.avari@tajhotels.com

Area Director UK and 
General Manager
St. James’ Court, A Taj Hotel, London and 
Taj 51 Buckingham Gate, Suites & Residences

Managing Director & CEO  - 

Cluster General Manager - 
Taj Cape Town, SA & Taj Pamodzi, Lusaka

Area Director - Middle East & General Manager 
- Taj Exo�ca Resort and Spa - The Palm, Dubai
ranjit.phillipose@tajhotels.com

Area Director, Americas
karambir.kang@tajhotels.com 

Resident Director,
ASEAN - Tata Sons Private Limited
kvrao@tata.com



Sanjeev Pahwa
Vice President  - 

Development

sanjeev.pahwa@ihcltata.com

Dinesh Chadha
Vice President  - 

Corporate Affairs, IHCL & TajSATS

dinesh.chadha@ihcltata.com

Archana Ram
Vice President  -

Development

archana.ram@ihcltata.com

 

Azeez Narain
Head  - 

Business Development & Strategy

azeez.narain@gingerhotels.com

Rohan Ranade
Associate Vice President  -

Feasibility

rohan.ranade@ihcltata.com

Development Support Team



Rustam Dastoor
Manager  - 

Feasibility

rustam.dastoor@ihcltata.com

Leah Tata
Corporate Director  - 

Development

leah.tata@ihcltata.com

Corporate Director  - 

 Development,  Ginger Hotels

Sarthak Kapur
Assistant Manager  - 

 Development

sarthak.kapur@ihcltata.com

EVP  - Real Estate & Development

Shivam Bhardwaj
Assistant Manager  - 

Business Development  

shivam.bhardwaj@gingerhotels.com
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www.ihcltata.com


